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Abstract: With the continuous development of society and the improvement of people’s aesthetic standards, art derivatives,
as a direct reflection of artworks and a new type of cultural product, have gradually attracted attention and love from the
public. This article aims to explore the importance of art derivatives to national aesthetic education, analyze their roles in en-
hancing the public’s aesthetic literacy, promoting cultural exchange, and inheriting excellent traditional culture, and further
discuss how to improve the level of national aesthetic education through the promotion and popularization art derivatives.
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1. The Current Situation of Art Derivatives in Enhancing National Aesthetic Edu-

cation ways

Aesthetic education, also known as the education of beauty, not only enhances individuals’ aesthetic literacy but also contrib-
utes to their overall cultivation1. Unlike moral education, intellectual education, physical education, and labor education, aesthetic
education places greater emphasis on the spiritual realm, elevating one’s cultivation and sentiments from the perspective of cultural
arts. Since the early days of the People’s Republic of China to the present, aesthetic education has always been a key developmental
goal of the nation. In 1917, Mr. Cai Yuanpei emphasized the importance of aesthetic education and subsequently expounded on its
nurturing effect on the public in his speeches. With the increasing aspirations of the people for a better life, individuals have become
more attentive to matters related to aesthetic education in their daily lives. The popularity of museums, art exhibitions, and various
cultural and creative products demonstrates the current trend of art derivatives, becoming an indispensable part of people’s daily
lives. Not only enriching individuals’ daily lives and spiritual realms, art derivatives have also paved new pathways for enhancing
national aesthetic education. As a novel form of cultural product distinct from the past, art derivatives serve as a manifestation of
aesthetics in people’s lives, concurrently serving as a pathway to elevate national aesthetic education. However, the utilization of
art derivatives as a means to enhance national aesthetic education also faces challenges, with numerous shortcomings in practical
promotion application that require rectification.

2. Issues in Enhancing National Aesthetic Education Pathways through Art

2.1 The Issue of Transforming Artworks into Derative

The key challenge in the transformation of artworks into art derivatives lies in balancing the artistic essence of the art-
work itself with the commercial nature of the derivative. Artworks possess unique aesthetic and cultural values, serving as
the essence of art and culture, as well as the medium through which artists express their creativity and emotions. However,
with the commercialization of the cultural market, the process of transforming artworks into art derivatives has, at times,
compromised the intrinsic meaning and artistic value of the original artwork. It has shifted the focus towards market demands
and commercial value, aiming to enhance sales and profits. Excessive commercialization risks reducing art derivatives to
mere commodities, stripping them of their artistic essence and failing to convey the true depth of art, thereby hindering the
advancement of national aesthetic education. Hence, it is crucial to strike a balance between artworks and art derivatives,
ensuring that the production and promotion of derivatives effectively showcase the spirit and cultural significance of the
original artworks, fostering a stronger connection between art and the public to elevate national aesthetic education.

2.2 The Cost Issue of Art Derivatives

The process of transforming artworks into art derivatives involves multiple stages, from initial inspiration and design
to production, marketing, and post-sales services, forming a complete commercial system that demands significant financial
and human resources at every step. Artworks themselves epitomize “exquisite,” necessitating substantial costs in the produc-

Volume 5 Issue 4 | 2024 | 195 Arts Studies and Criticism



tion of art derivatives. Furthermore, the promotion process requires various channels of advertising, including offline and
online exhibitions and sales, which contribute to the overall product costs. Additionally, the copyrights of artworks require
compensation to the original artists, adding to the costs of derivatives. The cumulative effect leads to art derivatives being
priced at levels that may not be accessible to the general public, bordering on being labeled as expensive. This results in a
situation where individuals may desire to purchase art derivatives but are unable to afford them, creating a gap between the
public and art derivatives. Therefore, in the process of transforming artworks into art derivatives, it is essential to control
costs across all stages effectively, ensuring affordability for the public and fostering sustainable development.

2.3 The Issue of Target Audience for Art Deratives

The target audience for art derivatives is a critical factor directly influencing product sales. While a significant portion
of the audience comprises art enthusiasts or collectors interested in artworks themselves, this segment is not sufficient. The
primary purpose of art derivatives is to bridge the gap between the public and artworks, enhancing public aesthetics and ad-
vancing national aesthetic education. Therefore, art derivatives need to attract a wider audience to expand their market influ-
ence. When considering the target audience, producers should take into account factors such as age, gender, practicality, and
engage in communication with diverse audience groups to understand their needs and feedback. By producing art derivatives
tailored to the specific preferences of various audience segments, continuously optimizing products, and enhancing audience
satisfaction and acceptance, the number of target audience members can be expanded. Only by deeply understanding the
needs of the target audience can one fully experience the spiritual and cultural value that art derivatives bring.

3. The Impact on Enhancing National Aesthetic Education

Art derivatives, serving as direct cultural carriers of artworks, play a positive role in enhancing national aesthetic
education. They inspire individuals’ love and pursuit of beauty, promote the flourishing development of the art industry,
and elevate the public’s aesthetic taste and cultural literacy. Firstly, art derivatives seamlessly integrate the aesthetics and
cultural essence contained in artworks into everyday items, making art more accessible to the public and subtly influencing
their aesthetic consciousness. This gradual influence enhances people’s pursuit of higher artistic standards and nurtures their
love for beauty. Secondly, in the production and promotion of art derivatives, connections between artists, designers, and
producers are strengthened, fostering collaboration and innovation across various fields. Furthermore, as art exhibitions and
art derivative events unfold, they pave the way for more artistic activities, such as themed exhibitions and lectures, provid-
ing the public with increased opportunities for close encounters with art, narrowing the gap between art and the public, and
broadening the public’s artisticizons.

3.1 Enhancing National Aesthetic Education through Art Derivatives

Artworks are now more intricately intertwined with multimedia, leveraging technology and information advancements
of our era to enhance dissemination and promotion. This integration broadens the public’s horizons, enriches artistic experi-
ences, and breaks free from the constraints of time and space. Through global dissemination via the internet, audiences can
now experience artworks without the need for physical presence, sparking greater interest and curiosity. This multimedia
approach not only boosts the visibility and circulation of artworks but also garners increased attention for artists, fueling their
creative passion. The multimedia dissemination of artworks signifies a positive developmental trend, bringing art closer to
audiences through digitization and interactivity, igniting a heightened interest and enthusiasm for art. With ongoing techno-
logical progress, multimedia dissemination promises to bring forth more innovations and possibilities for the exhibition and
promotion of artworks.

3.2 Innovative Design in Art Derivatives

Art derivatives, integral to the realm of product design, rely heavily on personalized design to bolster market competitive-
ness and user experience. Designing art derivatives should transcend mere modifications to existing products; it should innovate
upon the foundation of the product’s distinctive features, enhancing and optimizing aspects such as appearance, functionality, and
materials. Principles guiding art derivative design include harmonizing with the original product, sensitivity to market demands,
technical feasibility, and cost-effectiveness. Designers must meticulously consider product positioning, target audience, market
trends, and consumer needs to craft precise and innovative designs. Additionally, art derivative design should factor in production
processes and cost control to ensure the feasibility and economic viability of design proposals.

3.3 Integration of Art Derivatives into Daily Life
In modern society, art derivatives have become an indispensable part of people’s daily lives, symbolizing not just prod-
uct extensions but cultural and lifestyle representations. This section delves into how art derivatives seamlessly merge into
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daily routines and their impact on societal culture. Firstly, the ubiquitous application of art derivatives in daily life is evident,
from clothing and accessories to home goods and tech products. The continual design innovation of art derivatives caters
to individuals’ desires for personalization, fashion, and quality. Through purchasing and utilizing various art derivatives,
individuals express their tastes and attitudes, making art derivatives a mode of self-expression in daily life. Secondly, the
integration of art derivatives propels societal cultural development and transformation. Through design and promotion, art
derivatives not only convey brand culture and values but also lead fashion trends and consumer behaviors. Representative art
derivatives, such as movie merchandise and celebrity-endorsed clothing, not only captivate the youth but also influence their
lifestyles and aesthetic sensibilities to some extent. Lastly, the integration of art derivatives presents new opportunities and
challenges for commercial development and economic growth. As consumer demands for personalization and customization
escalate, art derivative design and customization services become focal points of market competition. Major brands and de-
signers, by introducing unique art derivative products, not only cater to diverse consumer needs but also create more business
opportunities and added value for enterprises. As society progresses and consumer perceptions evolve, art derivatives will
continue to play a pivotal role in daily life, fostering innovation and vitality within society.

3.4 Expansion of Audience Base

While there is a current enthusiasm for museums and art galleries, the audience base remains relatively homogeneous,
comprising mostly art-related professionals and various educational institutions. To broaden the audience base and effective-
ly enhance national aesthetic education through art derivatives, proactive innovation is essential. This entails attracting the
public from multiple perspectives and dimensions to truly diversify and expand the audience base.

4. Conclusion

As anovel cultural product, art derivatives have seamlessly integrated into people’s daily lives, becoming an indispen-
sable component. Nevertheless, in the process of promotion and application, art derivatives encounter various challenges.
Firstly, maintaining the intrinsic essence and aesthetic value of artworks amidst commercialization is crucial. Secondly, cost
control across all stages is essential to ensure product affordability. Lastly, expanding the audience base to bridge the gap
between the public and artworks is imperative.

Furthermore, enhancing national aesthetic education through multimedia dissemination, innovative design, and inte-
gration into daily life has become increasingly significant. These approaches bring artworks closer to the audience, igniting
interest and passion for art. It is essential to actively innovate and engage the public in national aesthetic education from
diverse perspectives.

In conclusion, the promotion and popularization of art derivatives require a comprehensive consideration of various
factors, continually seeking and breakthroughs.
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